
JOURNALISM AND MASS COMMUNICATION

student media advertising

MEDIA KIT
2017-2018

Reach THE LARGEST college market in Abilene. Advertise your business in print and 
online with The Optimist. Share your message with the masses of our ACU students, 
faculty, staff, alumni, visitors and community. Keeping ACU ‘optimistic’ since 1912.



PREPRINTED INSERTS
RATE (PER 1,000) PAGES
$110   1-4
$115  6-10
$130  12+

ACU is THE LARGEST  
college market in Abilene.

4,910
STUDENTS FROM  

41 COUNTRIES
• 3,758 undergraduates, 

including 1,047 freshmen
• 1,152 graduate students 

700+
FACULTY AND STAFF 
EMPLOYED BY ACU

is the most WIDELY 
DISTRIBUTED information and 

news source on campus!

4,000 
papers distributed  

per weekly publication

FAST 
FACTS

Student Media 
produced by 
the Department of 
Journalism and Mass 
Communication/JMC Network

PRINT ADVERTISING

Ad costs are for one run. Additional sizes are available.  
Contract rates and frequency discounts available. 

Call Optimist Advertising at (325) 674-2819  
for more information.

AD SIZE B&W COLOR
Business Card  2X2 - (3.25”X2”) $30.00 $41.40

2X3 - (3.25”X3”) $45.00 $62.10

2X5 - (3.25”X5”) $75.00 $103.50

1/8 PAGE - 3X5  (4.94”X5”) $112.50 $155.25

1/4 PAGE - 3x10.5  (4.94”X10.5”) $236.25 $326.03

1/3 PAGE - 4X10.5 (6.63”X10.5”) $315.00 $434.70

HALF PAGE - 6x10.5  (10”X10.5”) $472.50 $652.06

FULL PAGE - 6x21 (10”X21”) $945.00 $1,304.12

• Acceptance of inserts is on approval by the 
Optimist Advertising staff. An insertion order and 
sample of the insert must be received at least 7 
business days prior to the requested insertion date. 

• Inserts must be delivered to our printer between 
8:00 a.m. and 3:30 p.m. at least  
3 business days prior to the insertion date. 

• The minimum insertion order is 4,000, single run.

DELIVERY ADDRESS:
Attention: Optimist Inserts
Abilene Reporter-News
101 Cypress Street
Abilene, TX 79601

LOCAL RATES 
Available to all advertisers located  
within Abilene and the Big Country.  
These net rates are non-commission-
able to advertising agencies. 
PCI - price Per Column Inch
B&W: $7.50 | COLOR: $10.35

LOCAL CONTRACTS
INCHES   DISCOUNT
200-399  10%
400-999  15%
1,000-1,500 20%

AD SIZE B&W COLOR
Business Card  2X2 - (3.25”X2”)  $25.80  $37.20 

2X3 - (3.25”X3”)  $38.70  $55.80 

2X5 - (3.25”X5”)  $64.50  $93.00 

1/8 PAGE - 3X5  (4.94”X5”)  $96.75  $139.50 

1/4 PAGE - 3x10.5  (4.94”X10.5”)  $203.18  $292.95 

1/3 PAGE - 4X10.5 (6.63”X10.5”)  $270.90  $390.60 

HALF PAGE - 6x10.5  (10”X10.5”)  $406.35  $585.90 

FULL PAGE - 6x21 (10”X21”)  $812.70  $1,171.80

ON-CAMPUS and 
NON-PROFIT RATES
Available to all ACU departments 
and organizations, and non-profit 
organizations.
PCI - price Per Column Inch
B&W: $6.45 | COLOR: $9.30 

NON-PROFIT CONTRACTS
INCHES  DISCOUNT
200-399  10%
400-999  15%
1,000-1,500 20%

NATIONAL / OPEN RATE  
PCI - price Per Column Inch  
B&W: $12.00 | COLOR: $17.15
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Randy Harris will take an eight-
month hiatus from preaching be-
ginning Sep. 1.

Harris, spiritual director and pro-
fessor for the College of  Biblical 
Studies,  said he has been traveling 
and preaching at churches almost 
every weekend for the past 15 years.

“My speaking and my listening 
are out of  whack, so for a little while 
I’m going to talk a little less and lis-

ten more,” Harris said.
Harris, who is also the spiritual 

director for the Siburt Institute for 

Church Ministry, gave his last ser-
mon at the break at a ministers’ lun-
cheon hosted by SICM at the Hunt-
er Welcome Center on Aug. 29. 

The topic entitled “Does the 
Church Matter” was aimed to dis-
cuss the decline in church involve-
ment throughout society, including 
the younger generation of  church-
goers, and how there is an increase 
in the religious preference of  ‘none’. 

Harris spoke to the other min-
isters about how to recognize, ap-

preciate and highlight the church’s 
relevance. Afterward there was a 
discussion about what actions the 
church can take to engage its pres-
ent reality and ignite its future 
possibilities. 

Though Harris does not plan to 
preach again until April, he will 
continue to teach Bible classes in 
the meantime.

Friday, September 1, 2017 
Vol. 106, Issue 02

A student publication of  
Abilene Christian University since 1912

Kelvin Kelley, senior communication major from Abilene, carries the Texas flag in the Opening Assembly on August 28. 

CALENDAR
9/1 

9/7

• Students’ Association 
Interest meeting 

 DAYS 
 UNTIL

 WILDCAT STADIUM OPENS

 16

• Women’s pledging 
interest meeting  
-Cullen Auditorium

• Students’ Association 
Congress elections

9/6

• Last day to drop 
classes for block 
students

9/4  
• Labor Day Holiday 

(offices open, class in 
session) 

BY HALEY REMENAR AND 
ADRIENNE BARRICK 

Hurricane Harvey swept 
through the Texas coast last 
weekend, devastating entire 
cities with a record of almost 
50 inches of rain. Students, 
faculty, staff and the Abilene 
community are offering help.

The Department of Com-
munications and Sciences 
and Disorders is gathering 
donations in Don Morris 
116 and at the new Center 
for Speech, Language and 
Learning located at 1541 
Judge Ely Blvd. Lory Chrane, 
instructor of communication 
sciences and disorders said 
Kelsey Tykal, senior com-
munication disorders major 
from Houston, asked the 
department to gather dona-
tions which will be picked up 
by her friend who works at a 
radio station in Houston. Do-
nations can include diapers, 
flip flops, baby wipes, batter-
ies, toiletries, pet food, flash-
lights, and gallon and quart 
Ziploc bags. Donations will 
be accepted until Sept. 8.

Jenn Rodgers, instruc-
tor of teacher education, is 
raising money through her 
nonprofit, World’s Okayest 
Mom (WOM). She grew up 
in Houston and her brother, 
Ryan, was evacuated from 
downtown Houston. The 
group is accepting donations 
and selling T-shirts for $24.99 
that feature the state of Tex-
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Randy Harris to take 8-month preaching break
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Residence Life to allow more visitation hours for freshmen and sophomore halls Page 3 
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• Freshmen Follies 
deadline 

Student surveys prompted 
the university to replace 
Quiznos and Pizza Hut 
with Steak-N-Shake, which 
opened Monday in the 
Campus Center, says Bart 
Herridge, Dean of  Student 
Retention.  

All on-campus dining is 
run by Aramark Dining Ser-
vices, and Herridge campus 
dining. He said the results of  
student surveys led the uni-
versity to replace Quiznos 
and Pizza Hut with either 
a gourmet burger option or 
upscale Mexican food.

“When we talk about, 
‘what food do I want in the 
Bean,’ the survey informa-
tion that keeps coming back 

over and over again is very 
much a push toward healthy 
foods,” Herridge said. “But 
when you talk about the 
food court, everybody goes 
to ‘food court food.’”

Steak-N-Shake thas fran-
chises at multiple college 
campuses, including the 
University of  Texas at San 
Antonio, which officials 
looked at as a model. Ara-
mark still employs the work-
ers and operates the store, 
using Steak-N-Shake prod-
ucts and branding.

Herridge said the univer-
sity didn’t want to put just 
another sandwich store in 
the food court, but want-
ed something that students 
might not be able to find 
anywhere else in Abilene. 
The next closest Steak-N-

Shake location is in Fort 
Worth.

“And the shakes are a 
big deal,” Herridge said. 
“There’s an expectation 
that we’re going to get some 
off-campus traffic from this. 
No idea how much, no idea 
what that looks like. But we 
still have people coming to 
the Bean after church for 
Sunday lunch.”

The menu features the 
original burger, the signa-
ture steakburger, the single 
steakburger with cheese, 
and two hot dog options. 
Classic shakes include choc-
olate, vanilla and strawberry 
and specialty shakes include 
Butterfinger, chocolate chip 
cookie dough, Oreo cookies 
n’ cream, M&M’s, peanut 
butter cup and Nutella.

Luke Fox, junior music 
major from Conroe, said 
he had tried Steak-N-
Shake in Houston a few 
times before so he was 
excited to have a location 
on campus. For his first 
order, he got the signa-
ture steak burger with 
french fries.

“I think I’ll get it like 
once or twice a week,” 
Fox said. He lives 
on-campus as a resident 
community leader in Ed-
wards Hall.

Jade Rupley, junior com-
puter science major from 
Colorado Springs, Colora-
do tried Steak-N-Shake for 
the first time Thursday. Her 
order of  a single burger with 
cheese and fries took about 
five minutes to get from the 

time she ordered, to getting 
the meal in her hands. As a 
junior living off-campus, she 
said she probably will eat 
there only once every two 
weeks. 

Student surveys lead to Steak-N-Shake franchise

Tom Craig to leave university after Sing Song 

Tom Craig (‘89) will di-
rect his final Sing Song in 
February 2018 before he 
leaves his position in the 
Office of  Student Life to 
focus on his family antique 
business – The Antique 
Station.

Craig made the decision 
to retire in November of  
last year to allow Student 
Life to plan for the future 
and prepare to keep Sing 

Song and other key events 
running smoothly.

Craig began working 
for the university in 1998 
as director of  public and 
community relations. After 
a short hiatus, he joined the 
Sing Song team in 2007 
as business manager and 
moved to director in 2008. 
“For the Love of  Sing 
Song” 2018 will be his 10th 
and final show as director.

“We began assembling 
a team of  people about 
a year ago who could fa-

cilitate this transition and 
continue to serve our stu-
dent organizations and 
productions,” Craig said.

Craig said after his de-
parture, student activities 
coordinators Alyssa Elli-
son and Chris Herrington 
will continue working with 
student organizations and 
productions while Nick 
Tatum, assistant director 
of  student productions, 
will work with Freshman 
Follies and Sing Song as 
he continues teaching in 
the Department of  Com-
munication and Sociology.

“Of  course there will 
be sad moments here and 

there,” said Craig. “Mak-
ing this transition will defi-
nitely tug on every emo-
tion, but to me that means 
what we’ve done during 
the past 10 years has been 
good.”

Craig says he will be 
happy to help where any-
one may need him but 
that he is excited for what 
the future of  Sing Song 
looks like.

BY ASHLEY ALFRED
COPY EDITOR 

AMA14B@ACU.EDU

PHOTO COURTESY OF 
STEVE BUTMAN 

TEXAS STRONG

SEE HARVEY PAGE 2

TOM CRAIG
DIRECTOR OF STUDENT AC-

TIVITIES AND PRODUCTIONS

Making this transi-
tion will definitely 
tug on every emo-
tion, but to me that 
means what we’ve 
done during the past 
10 years has been 
good”

“

BY HALEY REMENAR
EDITOR IN CHIEF

HRR13B@ACU.EDU

Steak-N-Shake menu features 
classic and signature shakes.

State works to 
provide relief for 
Harvey victims

• Students’ Association 
election run-off (if 
needed) 

• Freshman Follies 
Dance auditions 

2x4
(2 col. x 4”)

Quarter Page
Horizontal

(6 columns x 5”)

Quarter 
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Vertical
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3x5

(3 columns x 5”)

PAGE EXAMPLE
Page Width: 6 columns = 10”

Page Height: 21” 

2x2
(2 col. x 2”)

PUBLICATION SCHEDULE INCHES & COLUMNS  

SIZE & 
FORMATTING
Pages are 10” wide (6 columns) 
and 21” tall. Column widths are 
as follows:

1 column: 1.56”
2 columns:  3.25”
3 columns:  4.94”
4 columns:  6.63”
5 columns:  8.31”
6 columns:  10”

DESIGN 
SPECIFICATIONS
Ad sizes are expressed by the 
number of columns wide by 
the number of inches tall (i.e., a 
3x5” ad is 3 columns wide by 5 
inches tall). Multiplying columns 
by inches gives the ad size in 
“column inches” (the example 
would be 15 column inches). 
Ad sizes can be virtually any 
size as long as these rules are 
followed:

• Widths are in full columns  
(no fractions).

• Heights are in half-inch 
increments.

• Minimum ad size is 4 column 
inches.

AD DESIGN
Don’t have the time or the  
know-how to design your own?

FALL 2017
AUGUST: 28
SEPTEMBER: 1, 8, 15, 22, 29
OCTOBER: 6, 13, 20, 25*
NOVEMBER: 3, 10, 17
DECEMBER: 1, 8

DEADLINES
Ad Space Reservation.................................................. 3 business days prior to publication date
Artwork/Camera Ready Ad Submission .................... 2 business days prior to publication date

CIRCULATION
4,000 copies are printed each publication in fall and spring semesters. The Optimist is 
distributed free on the ACU campus to a community of more than 5,500 readers.
Print Subscription - $40.00 annually (2 semesters, Fall and Spring), 1 print issue per week, mailed 
bi-weekly, postage included.  Payable in advance, contact the JMC office at 325-674-2296.

*Early Pub Date: the weekly issue will publish Wednesday 
due to a school holiday that week.

The Optimist print edition publishes weekly on Fridays 
throughout the school year. We do not publish issues 
during summer, winter break, or Spring Break.  

SPRING 2018
JANUARY: 19, 26
FEBRUARY: 2, 9, 16, 23
MARCH: 2, 9, 23, 28*
APRIL: 6, 13, 20, 27
MAY: 4, 11

SPECIAL ISSUES
AUG 28 & SEPT 1: Back-To-School
SEPT 15: Summit & Wildcat Stadium Grand Opening
SEPT 22: Family Weekend & Freshman Follies
OCTOBER 20: Homecoming
JANUARY 19: Back-To-School
FEBRUARY 16: Sing Song
MAY 11: Commencement

For graphic design services, please 
provide logo, images, and content 
at least 5 business days prior to 
publication date. 
Please call Optimist Advertising 
at (325) 674-2819 for questions or 
email optimist@acu.edu.

FREQUENCY DISCOUNTS
PRINT:
10% discount: 4+ ads per semester
15% discount: 8+ ads per semester
20% discount: 12+ ads per semester
35% discount: every issue
ONLINE:
10% discount: 4+ weeks online ads/ one month
15% discount: 8+ weeks online ads/ two months
20% discount: 12+ weeks online ads/ all semester
35% discount: online ads all school year

Save More!
Ask us about our 
Media Packages! 

Pre-Packaged Print/Online 
Advertising Campaigns



DIGITAL MEDIA
www.acuoptimist.com   •   Optimist Social Media Outlets   •   Optimist Sport   •   ACU Video

ONLINE • ACUOPTIMIST.COM
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DESKTOP  
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ONLINE/ WEB DISPLAY ADS
Over 34,000 monthly pageviews, online ads can reach over 
15,000 monthly unique users on our site. Online display ads 
are sold in weekly or monthly increments. Ads are places on 
an ad rotator which will change the ad with refreshing the 
page and run ROS (run-of-site) on acuoptimist.com. 
All ads are fully clickable, and click-through can link directly to 
advertiser’s website, custom URL, or landing page. Static and 
animated ads supported (.jpg or .gif file types, max file size 
50KB).  Maximum animation is 00:15 seconds, but may loop 
continuously.  
Ad performance reports with clicks and impressions are 
available upon advertiser’s request.

ADVERTISING RATES
Monthly and Semester discounts available.

MASTHEAD*   $100.00 per week
• Leaderboard  728 x 90 pixels
• Large Mobile Banner  320 x 100 pixels
*Please provide both ad sizes. Automatic ad placement 
based on device size.

BIG BOX   $90.00 per week
• Medium Rectangle  300 x 250 pixels

SMALL SQUARE  $40.00 per week
• Button Ad 125 x 125 pixels

ONLINE STATS*

34,500 Monthly Pageviews

22,300 Monthly Sessions

16,000 Unique Visitors (Users)
*Online statistics based on monthly averages from August through October 2016. 



SOCIAL MEDIA
PUSHES

Sponsored

Snapchat
acu.optimist

2,500 LIKES
$50 per post
One sponsored post available per day.

Facebook
facebook.com/acuoptimist

Twitter
3,400 Followers

$75 per tweet
One sponsored post available per day.

@acuoptimist

Instagram
@acuoptimist

1,000 Followers
$50 per post
One sponsored post available per day.

OPTIMIST SPORTS

526,000 VIEWS
$50 per video sponsorship
One sponsored newscast available per day.

WATCH, FOLLOW, and SUBSCRIBE to ACU VIDEO! 
Videos also posted to acuoptimist.com and social media.

ACU VIDEO • ACU TV

THE ADAM DORREL SHOW

Social media sponsored pushes are only 
available in combination with print advertising.

Follow us for LIVE COVERAGE of 
events happening all over campus!

Official sports desk of the Optimist/JMC Network

Official television production for the Optimist/JMC Network

twitter @optimistsports

instagram @optimistsportsfacebook.com/optimistsports

youtube @acuvideoacuoptimist.com/sports

snapchat @optimistsports

Be sure to watch Saturdays at 11 AM on 
KTAB-TV and online at acuoptimist.com.

ADVERTISING RATES
Discounts available in combination with print/online advertising campaigns.

$75 per :30 second commercial spot
12 SHOWS | Airs on Abilene KTAB-TV Saturdays at 11 a.m. 

YouTube
youtube.com/acuvideo

The Adam Dorrel Show will produce twelve (12) episodes during the fall 2017 season. 
Each show will preview upcoming football games and cover events of the previous week, 
including home and away games. It will introduce ACU’s new head football coach, Adam 
Dorrel, and the beautiful new Wildcat Stadium. Co-hosting the show again this year will be 
Voice of the Wildcats Grant Boone and senior journalism major Hannah Null.

2017 SEASON SCHEDULE
Episode 1: Saturday, Sept. 2
New Mexico, 7 pm CST
Albuquerque, NM

Episode 2: Saturday, Sept. 9
Colorado State, TBA - Fort Collins, CO

Episode 3: Saturday, Sept. 16
Houston Baptist, 6 pm - Abilene

Episode 4: Saturday, Sept. 23
Stephen F. Austin, 6 pm - Abilene

Episode 5: Saturday, Sept. 30
Incarnate Word, 6 pm - San Antonio

Episode 6: Saturday, Oct. 7
McNeese State, 6 pm - Abilene

Episode 7: Saturday, Oct. 14
Nicholls, 3 pm - Thibodeaux, LA

Episode 8: Saturday, Oct. 21
Southeastern Louisiana, 2:30 pm
Abilene (Homecoming)

Episode 9: Saturday, Oct. 28
Bye week

Episode 10: Saturday, Nov. 4
Northwestern State, 6 pm
Natchitoches, LA

Episode 11: Saturday, Nov. 11
Sam Houston State, 6 pm - Abilene

Episode 12: Saturday, Nov. 18
Central Arkansas, 3 pm - Conway, AR



ADVERTISING POLICIES 
The Optimist Advertising staff will create an ad for you at no additional cost 
to you. If you choose to have us create your ad, you will have the opportunity 
to proof your ad before its run.
Ads must be reserved by 3 p.m. three business days prior to the desired 
run date. Artwork must be received by 3 p.m. two business days prior to 
publication. Ads that do not run due to missing content after deadline are 
subject to full charge.
For camera-ready ads provided by advertisers:
• Preferred file type is PDF at 300 dpi. We can also accept files created in 
Adobe InDesign, Photoshop, Illustrator, and Microsoft Word. We can not 
open Microsoft Publisher files, so please convert those to PDF. Please 
include all fonts used for files other than PDFs.

• The Optimist reserves the right to substitute similar fonts if a font is not 
supplied.

• Email ad files to celeste.kinkade@acu.edu.
• Camera-ready ads must be received by 3 p.m. two business days prior to 
publication.

GENERAL POLICIES
The Optimist reserves the right to revise advertising rates and/or any other 
conditions within this rate sheet at any time with 30 days notice. All terms, 
conditions and rates contained in this rate sheet are incorporated by reference 
and made part of the Optimist Advertising contract.
All advertising is subject to acceptance by the Optimist Advertising staff. We 
reserve the right to reject any ad at our sole discretion at any time prior to 
publication. 
Advertisers and agencies forwarding insertion orders that contain incorrect 
rates or conditions will be charged in accordance with the rates and terms 
of the contract in effect at the time of the publication. Failure to make an 
order correspond in price or terms will be regarded as a clerical error and the 
advertising will be inserted without further notification. 
Advertising canceled after deadline will be removed from the issue, but the 
advertiser remains responsible for payment of the full cost of the ad. Advertising 
that does not run due to missing content is also subject to full charge.

ERRORS
If there is an error within the content of the 
ad or with an incorrect file being published, 
the Optimist Advertising staff will offer a 
make-good to be used during the same 
school year. Refunds will not be given. In case 
of a typographical error, the publisher shall 
not be liable for damages beyond the cost 
of advertisement. Recompense will be in the 
form of a make-good ad at the discretion of 
the Advertising Manager.

TERMS OF PAYMENT
We accept the following forms of payment: 
cash, checks, credit cards, (and FOAP number 
for ACU departmental offices).  A $30 charge 
will be assessed for any returned checks. Any 
advertiser paying with credit card will be 
required to complete a credit card payment 
authorization form to be submitted to 
Optimist Advertising and Abilene Christian 
University Accounting office. 

CREDIT & BILLING
The Optimist Advertising staff reserves the 
right to request payment in advance at any 
time. Invoices are supplied at customer’s 
request. Otherwise statements are mailed 
monthly. All accounts are payable within 30 
days of billing date. Terms are net 30 days 
unless otherwise noted in the contract.  
A 2% per month service charge will be added 
to each account not paid within 30 days of 
the first billing date. No advertisements will 
be published for clients whose accounts are 
not current. 

Newsroom
(325) 674-2439

Sports Desk
(325) 674-2684

Photo Department
(325) 674-2499

Multimedia Desk
(325) 674-2463

Subscriptions ($40/Year)
(325) 674-2296

2017-2018

A b i l e n e  C h r i s t i a n  U n i v e r s i t y
Department of Journalism and Mass Communication

Student Media

Serving Abilene Christian University Since 1912

CONTACT INFORMATION

MAILING ADDRESS
The Optimist
ACU Box 27892
Abilene, TX 79699-7892

DELIVERY ADDRESS
Optimist Advertising
Don Morris 301
ACU Box 27892
Abilene, TX 79699-7892 

ADVERTISING OFFICE

Celeste Kinkade 
Optimist Advertising
Don Morris 306
ACU Box 27892
(O) 325.674.2819
(C) 325.660.6813
(F) 325.674.2139
celeste.kinkade@acu.edu
optimist@acu.edu

Student Media Advertising


